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Podcasting 101 - Overview

Podcasting: What exactly Is it?
Misconceptions about Podcasts
What can | Podcast about?
Recording a Podcast

Editing A Podcast

Getting your Podcast heard
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What is a Podcast

* |Pod + Broadcasting = Podcasting

A Podcast is similar to a radio show,
except it Is listened to and delivered on

the Internet

* People can subscribe to your Podcast,
just like a magazine or an emaill list,
except it Is anonymous
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What's the Buzz About?

There are currently 90,000 Podcasts on the web
and some 12 percent of Americans say they
have engaged with a Podcast.

- PEW INTERNET PROJECT SURVEY (Nov. 2006)




What's the Buzz About?

Podcasting advertising revenues are expected
to nearly quintuple In the five years. That would
mean marketers will spend $400 million dollars
on Podcasts in 2011, which would be only 2% of
spending expected this year in the interactive ad
market.

- eMarketer, MediaWeek - Feb 2007
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Misconceptions about Podcasts

* You don’t have to listen to a Podcast on an
IPod or get it on ITunes. You can link a
Podcast from your website.

A Podcast is literally one mpa3 file.

« All you need to play a Podcast is an mp3
player. (Windows Media Player, QuickTime,
IPod, Winamp, etc....)
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Why Podcast?

Put a human face on your business. The
oower of audio can't be underestimated.

Podcasts can be tailored so that your
Isteners respond to a specific call to action.
The call to action might be to register for a
seminar, webinar, download a white paper,
request more product information, order a

product. call your company and speak to a
sales rep, etc.
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Content: Questions to get started

 What's your Niche?
— What do you know best?
— Topic oriented, small groups of highly targeted listeners

 Who's your Audience?
Give them what they want
Be the expert resource

B2B audience wants to get better at what they do. They
want to learn.

Competition is in your audience

e Entertainment or Information?
— Both. Be enthusiastic, provide value.
— Interests of the listener are paramount!
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What can | Podcast About?

Company news for investors and shareholders
Communicate new products or services that are available

Compliment press releases with a short interview with the most
qualified relevant professional in your organization

Interviews with existing clients to communicate success stories to
your target market and extend your brand

Interviews with thought leaders in your specific market. This can
position and elevate your brand in the mind of your target market

Executive interview format: Interviews with key executives or
managers that will provide insights for your customers or prospects

Speaking engagements, round-tables, white papers, webcasts,
how-to’s, advanced subjects




Recording a Podcast

M/Audio Microtrack Field Recorder: $399

The MicroTrack is a rugged high-fidelity mobile 2-channel digital recorder that
records WAV and MP3 files to CompactFlash or microdrives—perfect for everything
from professional field recording to corporate meetings, training, & education.
Connect MicroTrack to a PC or Mac via USB and simply drag and drop recordings
to your computer for immediate editing or Web posting. Power derives from a
lithium-ion battery, and the unit can recharge via the computer's USB connection or
USB poweradapter. Includes Microphone.

Sandisk Compact Flash Cards:
— Standard 1GB: $59
— Standard 2GB: $89
— Standard 4GB: $179


































